Armed Forces Heritage Museum Board of Directors meeting Minutes February 21, 2020

ATTENDANCE:

BOB DUTKO via Skype
ROY PLUMMER
BRYAN BRANSON

ED MAZZEO

SANDY CONVILLE
FRANK GROCHAL
JUDITH YOUNG

MIKE WYSONG
NELSON MELLITZ
MATT WICK

ART SANFORD

MYRA WILLE

GLENN HYMAN
DAVID JOST

OREN CARROLL

And special thanks to MICK SHANKLIN who took the Minutes of the BOD meeting

Roy Plummer called the meeting to order at 10:00am, followed by the Pledge of Allegiance.

General Dutko made a motion to accept the minutes of the las meeting, Frank Grochal seconded and
motion was passed.

OrenCarroll reported on correspondence and that dues were received along with $100 donation.

Treasurer’s Report: Renewal for MiniMo is $23.00, sent out Tuesday, 2/18/20. Balance is $48,042.00 of
which $20,000 is to be invested. Of the 139 members about 38 members have not paid their dues.

Oren reported that the 10th Anniversary Celebration is set for May 9, 2020. Air Show is set for May 16-
17, 2020 and perhaps we may be involved on May 15.

Oren made a motion setting the Annual Dinner for October 24, 2020 which was seconded by Frank.
Motion Approved.

Discussion was held as to the Lawrence House. Oren reported it was in limbo at this time. A suggestion
was made to contact a General Contractor who can bring in Heating & Plumbing personnel. Once we
have the Memo of Understanding, General Dutko will give it to a Real Estate Attorney.

Roy stated the Historical Trust is having meetings at the Masonic Temple on June 1-2, 2020 and that we
will have a display table (545). Cost is $50 per person to attend conference. Mick moved that we take
part in the conference and have at least one person represent us. Motion was seconded by Frank and
approved.

Owen moved to donate $100 to the Burlington County Farm Fair, which was seconded by General Dutko
and Bryan Branson. The event is from July 14-July 18, 2020.



General Dutko reported the Marlton Event is on 6/6/20 from 11am-3pm and he will work on it.

Roy started a discussion as to MEGA Branding, minimum cost is about $2,000. It was decided we need
more details.

A discussion was held concerning LaSalle University’s non-profit set up similar to MEGA Branding’s/ Cost
is about the same as MEGA’s. If you believe we need something like this send your thoughts to Roy.

General Dutko motioned to accept the Strategic Plan, seconded by Sandy and approved.
Mission BBQ meeting is set for 3/2/20 at 11:30am to discuss use of the MiniMo there.
It was reported that TGl Friday in Hamilton was interested in working with us.

Myra Wille from HALO Branded Solutions discussed putting out a calendar, which would make us more
visible to the public. The idea is to get sponsors to advertise in the calendar, therefore not costing us
anything. Discussion was held and it was decided that General Dutko and Nelson would work on the
calendar with Mira. Oren will also provide information for the calendar. Mick made motion, seconded by
Frank, to do the calendar. Motion approved.

Sandy wants to know if anyone is not getting email and also reported that work needs to be done on
updating our Website.

Glenn reported on 4 events involving the MiniMo.

(1) Military Transport Association: 4/25/20-4/26/20. Motion was made by Nelson & 2nd by Bryan to go
whether lifters were on or not. Motion approved. Bryan is going to tow the MiniMo up on 4/24/20.
Bryan believes the lifters will be on by this coming Wednesday. Oren will bring the MiniMo back. Art
Sanford plans on being there as does General Dutko. The Association will donate $500 if the MiniMo is
there.

(2) Tower in the Pines — Glenn & General Dutko to see if we can set up on Friday, 5/15/20. The event
runs from 5/16/20-5/17/20.

(3) Marlton Business Association —June 6, 2020.

(4) Ewing Township Independence Day — July 3, 2020.

Glenn to look into the Reading Air Show for 2021 & General Dutko is working on the Atlantic City Air
Show. Roy will be looking into these events: On the Waterfront, Police K-9 Event, and Liberty Lakes.

Glenn also reported that Texas Roadhouse in Bensalem is interested in helping us. He also suggested we
look into doing something with the Phillies. Trenton Thunder was a commitment of 120 tickets.

Discussion held as to find out if the Basilone Parade is just a parade.
Roy adjourned meeting at approximately noon.

Presidents Report



The meeting today was very interesting, and | wish to thank Oren for arranging the video capability.
Also, a special thanks to Mick for taking the minutes. As usual Roy provided a lot of information and
wish to thank him for the networking, he is doing to promote the AFHM.

The work Joanne, Sandy and Oren are doing with the membership program is finally getting our program
under control. We are down to less than 40 members who have not paid their dues. Follow-up action
will be accomplished with these members and if they do not respond we will delete them from the list. |
am pleased that we have 12 Life Members and | have asked Sandy to establish a separate place on the
Web site to list them. We have been able to take advantage of the work Nora Riley did in the past which
complimented the process for the current committee. Our next step will be to develop a recruiting
program to attract new members.

The calendar initiative Myra briefed on is another step forward in promoting and educating the public
on the AFHM. | am looking forward to the meeting on March 4, 2020 and hope we can produce an
outstanding product which has the potential of raising additional funding for the organization. | am
encouraged by the members who are coming forward to work this initiative and looking forward to
working with this committee.

A date for the Annual Dinner has been established (October 24, 2020) and confirmed with Tom at
Deerwood. We will have our first meeting in May to start the planning process. | will contact Joanne
Tilghman to determine if she will continue to host our meetings? If she agrees to do so we will
coordinate a date and advise the committee.

Thanks to Oren and Bryan for coordinating the work on Mini Mo to have the lifters installed along with a
few other modifications. This will enhance the setup process and it should be ready for our first event at
the end of April

In closing remember to keep Nora Riley in your thoughts and prayers for a speedy recovery with her
medical situation.

Chairman’s Report

Mobile Museum

Preliminary requests have been received by the Burlington County Farm Fair (July 14-18), and from the
Riverside Historical Society (May 20th). Note: The County Fair is requesting a $100 donation from non-
profits to assist with the costs associated with the fair's expenses.

The Home Depot in Hamilton has agreed to partner with AFHM in bringing their children's wooden toy
kit workshop the the Joint Base Air Show in May. They have committed to Saturday only and will require
logistical support to gain access to the Base and set up adjacent to the MiniMo exhibit in Hangar 1. Bob
vonBargen is coordinating this event with the Base organizers.

Living History
The January "Howard Brooks" program at the Mt. Holly Lyceum had to be cancelled due to inclement
weather. It has been rescheduled to April 25™.

A successful Black History program featuring Marine Major Ron Hathaway was held at the Burlington
County Historical Society on February 9th. Attendance totaled 50, including several Vietnam veterans,



and the program was introduced by State Senator Troy Singleton who continues to be a strong
supporter of our organization.

Future scheduled programs include:

Ron Hathaway - Mt. Holly Lyceum on February 29th

Ernest Kauffman - Florence DAR group on March 7th

Chaplains in the Military - Bordentown Historical Society on March 21st
Billy Terrell - Mt. Holly Lyceum on March 28th

Howard Brooks - Mt. Holly Lyceum on April 25th

Ernest Kauffman - Yiddish Club on April 22nd

Renee Fougerey - NJ for Pennsylvania Club on May 5%

Additional programs for scheduling include:
Mansfield Museum - Spring
Burlington County Historical Society — April

Grants/Sponsorships/Fundraising

A grant award of $500 has been issued by the Roma Foundation and will be presented by Krystle
Gunning,Investors Branch Manager in Bordentown, at our February meeting. She will also be providing
information and application documents for opening a CD account for AFHM as previously agreed to by
the board.

A MiniMo sponsorship campaign is being launched in an effort to attract company sponsors via
advertisements using out large screen TV monitor. A campaign letter has been drafted and will be
promoted via Facebook, Mail Chimp email distribution, and direct mail means. Board members are also
encouraged to solicit sponsors using this campaign drive methodology. A copy of the campaign letter is
attached for your use.

A meeting has been arranged with the community ambassador for the Mission BBQ restaurant in
Marlton on March 2nd. An AFHM fundraising Day is the subject for pursuit that would include the
display of Minlmo, with a percentage of the restaurant's dining proceeds going to AFHM. A similar
initiative is under consideration with Jimmy's Family Restaurant and TGI Friday's in the
Bordentown/Hamilton areas — TBD.

Lawrence House

Contractor interest has surfaced through connections made by Bob Dutko and myself to submit
estimates for the heating, A/C, and refurbishment work needed prior to our gaining access to the
property for an office base of operations. Oren has been informed of these resources as the lead for this
initiative.

A former Escape Room concept enterprise recently reconnected with me to proceed with discussions on
the viability of such a revenue-sourcing attraction at the Lawrence House. A meeting date is pending.
The Burlington County Historical Society executive director is in agreement with such an attraction idea
and indicated she felt the city leadership would be amenable as well.

Marketing/Promotion

Attended breakfast and social hour gatherings with the Burlington Mercer Chamber that continue to
provide potential networking opportunities for AFHM. as an example a potential alternate videographer
has expressed interest in working with us, and another trades union representative also indicated an



interest in assisting with the work needed on the Lawrence House. Another member, Myra Wille, has
also proposed an idea for a sponsorship funded AFHM calendar that she is scheduled to present at the
February board meeting. Myra is a recent AFHM member acquisition.

Two AFHM recognition award nominations have been initiated as a means of further promoting our
organization with the public and professional/business communities. They are:

Volunteer Organization of the Year - NJ Governor's office of Volunteerism May award date

History Leadership Award - American Association of State & Local History (May/June time frame

An interest inquiry was received through a Chamber (Johnny Crisafulli - First Commerce Bank) contact
from a radio program, "DJ Dani Show" to have AFHM as a guest speaker in promoting our military
history organization. Details/scheduling pending.

Another networking contact received through a Chamber member (again, Johnny Crisafulli) from the
Association of the U.S. Army in Monmouth County. | have reached out to them and am awaiting a
response.

The Burlington Mercer Chamber advised they are entering into a partnering arrangement with the NJ
Business & Industry Association that will expand their reach with the South Jersey business community.
This will lead to increased networking and potential sponsorship opportunities for AFHM. Stay tuned for
more details.



Armed Forces Heritage Museum

Post Office Box 324, Wrightstown, New Jersey 08562
A new mobile and virtual military museum jor New Jersey and the surrounding region

www.afhmus.org

February 2020
Attention Business Leaders and Corporations!

The Armed Forces Heritage Museum (AFHM) is an all-volunteer non-profit organization whose mission
is to, “Preserve, Honor, and Educate the public on the history of the military in New Jersey and the
surrounding region”.

In this regard we are seeking funding sponsors for our upcoming military mobile museum exhibit event
schedule that will be kicking off in the Spring of 2020. We will be exhibiting at such venues as:

»

Joint Base Air Show

Ewing Township Patriots Day

Burlington County Farm Fair

NI State History Fair

Mercer County Italian American Festival
Burlington City "Jeeps on the Waterfront"
Burlington City K-9 Cycle Ride

Many more (18 total in 2019)!

Sponsorships are available at two basic levels:

e $250 & $400 option - Video promotion on our 92" screen via a repeating 15 or 30-second
advertisement, as provided through your formatted source, throughout the day(s) of the event,
plus brochure hand-out material you may wish to provide

e S$150 - Display of your business's logo on a panel of the exhibit, along with any brochures you
wish to supply as part of our tabletop material that accompanies the exhibit at the event

In addition to the above your business will be featured on our Facebook/social media promotion for the
event, as well as on our website. Please contact us directly as noted below so that we may arrange for
your contribution and sponsorship promotion accordingly. Thank you.

Respectfully,

Robert Dutko, Brigadier General, USAF (Retired)
Armed Forces Heritage Museum (AFHM)

Email Contact: rdutkosr(@aol.com

Phone: (609) 273-1004

Alternate:

Roy Plummer, Board Chairman

Email: roy.plummer@afthmus.org
Phone: (609) 499-2074

AFHM Mission: The mission of the Armed Forces Heritage Museum is to Preserve, Honor, and Educate all on the military history of New Jersey and the surrounding regions.
Email us at: info@ AFHMUS org - Like us on Facebook: http://www.facebook.com/ArmedForcesHeritageMuseum
AFHM Letterhead V9 Date: August 2016, The Avmed Forces Heritage Museum is an IRS recognized 501(c)(3) nonprofit organization registered in the State of New Jersey. © Ammed Forces Hertage House, Inc,



WHOLE IMAGE WELLNESS

BRAND

BEING

Armed Forces Heritage Museum
Annual Marketing Report

January 2020

Angelique Flynn, President

Whole Image Wellness, Inc.
Ph: 985-788-0690

Angeliqgue@wholeimagewellness.com



Overview

Together, Whole Image Wellness, Inc (WIW) and Armed Forces Heritage Museum (AFHM)
implemented a comprehensive marketing strategy from March 2019 through December
2019 that included, but was not limited to:

Facebook posts & events

Email Marketing Campaigns

Go Fund Me

Annual Dinner Promotions

“How to Use Facebook Events” presentation

Facebook Results

WIW helped AFHM's Facebook page grow from 759 followers to 971 followers, an increase
of 28%, from March 1 through December 31, 2019. The weekly page engaged viewers grew
from the double digits to triple digits. The weekly organic reach grew from 448 to over
4,000 at its peak. The weekly reach of page posts averaged over 3,000 people. The weekly
total consumers (the number of people who clicked on your posts) went from double to
triple digits. Two metrics we could work on in the future are “check ins” and video
engagement.

Email Results

We started an email marketing campaign in April 2019, and sent out over 20 emails
through the end of the year. Our active subscriber list is 367 strong. Our average open
rate for these emails is nearly 30%, (the industry average is 21%). I'd like to see us grow our
contacts by 20% over the next year by introducing an email capture software at events.



Vice President’s Report

Though not complete, attached please find a start to a recap of ALL 2019 AFHM events (MiniMo and all
other events).

In general, many excellent events, though staffing remains a challenge. We seem to have overcome one
of our other challenges of 2018, re: drivers and trucks, as now have four drivers and | believe three
trucks capable of hauling MiniMo, Oren (own truck), Bryan (reliably borrows truck from VFW member |
believe), Chris (used Oren's truck) and Al (own truck; though | do not believe Al was summoned to duty
in 2019).

Also in general, going forward, we likely should be more selective with regard to MiniMo events - ensure
we are adequately compensated, public events will be well attended (establish minimum attendance
requirement), earmark more military/veterans oriented events (may need to waive attendance
requirement), and MiniMo is one of the main attractions (preferably the main attraction). In 2020, aim
to attend events with very large audiences (e.g., Professional Sports, Baseball and/or Football Games,
Army|Navy College Football Game, Air Shows at JBMDL, Atlantic City, Flying W and possibly Reading).

With regard to completing the attached, re: feedback, | will need to review post event emails specific to
the following MiniMo events:

4-May (Sat) - Jeeps on the Waterfront

18 May (Sat) - Bordentown Street Fair

6-Jul (Sat) - Florence/Roebling Parade

13-Jul (Sat) - Police K-9 Bike Ride, City of Burlington

21-Sep (Sat) - Mt. Laurel Fall Festival

27-29 Sep (Fri-Sun) - Italian American Festival

Perhaps others copied can help with feedback on the MiniMo events noted above (and feel free to share
comments, via email, regarding remarks per the attached).

For staffing purposes and in advance of sending out this year's first CALL TO ACTION email, here is what |
believe is tentatively on our slate to date (as of today, only committed to JBMDL Power in the Pines, 16-
17 May, and Ewing Twp Independence Day celebration, 3 July):

1) 25-26 Apr - MTA (Augusta, NJ) - 8am-6pm Sat | 8am-3pm Sun (will require Fri & Sat night overnight
accommodations)

2) 16-17 May - JBMDL Power in the Pines (note: Media Day is 15 May; see below); times TBD

3) 6 Jun - Marlton Business Association request, town wide event, 3500+ estimated attendees (11am-
3pm); if able to do Reading's 30th Anniversary WWII Air Show, then will be unable to commit to this
Marlton event (see below).

4) 3 Jul - Ewing Twp Independence Day celebration (6-10pm)

Media Day, re: Power of the Pines

The 2020 Power in the Pines Media Day is scheduled for May 15. Times will be announced soon.
Interested media representative should complete and submit the media registration form below. If you
have any questions please contact the JB MDL Public Affairs office at (609) 754-2104.



Please let me know if | have missed any event that either we received an official request or that we
believe there is a very strong likelihood we will be invited or plan to invite ourselves (for now, through
July 2020 should suffice).

Of course, the Reading Air Show, 5-7 June and the Atlantic City Air Show, 26 August are two events that
we should consider / look to discuss; notwithstanding the logistics. Other Air Shows are noted below.
Reading details (30th Anniversary, WWII, A Gathering of Warbirds):
https://www.maam.org/maamwwii.html

Atlantic City details (Thunder Over the Boardwalk):

https://www.key.aero/events/atlantic-city-airshow

Other Air Shows:
https://www.milavia.net/airshows/calendar/showdates-2020-north_america-US-NJ.html (NJ)

Note: Millville Air Show - 23-24 May | Wildwood Air Show - 6-7 June (see potential conflicts above) |
Ocean City - 19-Sep
https://www.milavia.net/airshows/calendar/showdates-2020-north_america-US-PA.html (PA)

Note in addition to Reading, Wilkes-Barre Scranton Air Show - 23-24 August

Treasurer’s Report


https://www.key.aero/events/atlantic-city-airshow

ARMED FORCES HERITAGE MUSEUM

2020 BUDGET
Acct # Revenue Account Budget 2020 Actual Ditf 2019 Actual 2018 Actual 2017 Actual
101 Membership Dues b 1,500.00 | $ 42500 | § (1,075.00) 1,910.00 | § 1,508.00 | § 1,310.00
102 Life Membership Dues b 3,000.00 | & 750.00 | § (2,250.00) 2,000.00
103 Donations Less than $500 b 4,000.00 | § 132780 | § (2672.20)] % 5,140.96 | § 3,661.93 [ § 2,591.04
104 Donations Sponsorships $500 to $1000 b 3,500.00 - H 3,500.00)| § 4,000.00 | § 1,000.00 | § 11,648.00
104.1 [Doanations Grants Dedicated Funds -
104.2 Living History Project § 5,000.00 | § - § (5000.00) % 2,600.00 | § 2,500.00 | § 4,034.00
104.3 Virtual Education Project $ - - H - H - $ - $ -
104.4 Mobile Museum 1 § 7,000.00 | § 3,870.26 (3,029.75)| $ 6,306.00 | § 11,003.00 | § 22419.00
104.5 Mobile Museumn 2 § 5,000.00 - (5,000.00)| $ 100.00 - -
105 Not used $ - - - ] - - -
106 Annual Dinner Tickets, Sitens Auction, Ad Baok) b 25,000.00 | § - (25,000.00}) 22,464.39 | § 17,683.00 | § 18,668.52
107 Fundraising Events b 2,000.00 - §  (2,000.00) 305.00 | § 21,228.80 | § -
108 Interest/investments - - - 5 - ] - b
109 Sale of Merchandise - - - ] - 657.00 | § -
110 Other - - - 329.00 0.05 15.00
111 |Debt Service (MM1) - g - - ] - 5 - b -
Lawrence House 10,000.00 - § (10,000.00)| § -
REVENUE
Balance Brought Forward § 4883787 |S 4883787 [$ 4883787 |$ 4752424 |$ 2024238 |§ 43071.00
TOTAL REVENUER % 11483787 |[$ 5531092 | $ 10836482 |$ 9267959 | § 79,574.16 | $ 103,756.56
Acct #
Expense Account Budget Actual Unexpended | 2019 Actual 2018 Actual 2017 Actual
201
201.1 JAdministrative (suppliss, Postags. Prirting. sie.
201.2 NJ Corporate $ 100,00 | $ - $ 100.00 | $ 2550 | § 8550 | § 85.50
201.3 NJ DMV ) 100.00 | § - $ 100.00 | § - H 23.00 | § 23.00
201.4 Postage b 100.00 | § = 100.00 9917 9719 | $ 77.60
201.5 Printing b 2,000.00 | & 93.38 1,906.61 2.060.78 62466 | § 60217
202 General Supplies b 1,000.00 | $ 960.74 39.26 1,227.02 560.18 | § 1,580.43
2021 |Insurance
202.2 Insurance Liability $ 200000 | % = $ 2,00000 | % 1,524.09 | § 1,124.00 | § 1,084.00
203 Insurance Directors & Officers b 2,000.00 [ § - 2,000.00 1,127.59 1,674.00 | § 1,409.00
204 Equipment jusanices, computar, ste.) 2,000.00 | $ 160.32 1,849.68 1.216.85 621.08 | § -
205 Annual Dinner (iane & ad Bask 13,000.00 | $ - 13,000.00 12,952.54 9,734.77 6,621.83
206 Social Media Management 3,000.00 | & 343.63 | § 2,666.37 2,320.00 1,419.34 1,391.28
206.1 [Mobile Museums
206.2 Mobile Museum 1 b 10,000.00 | § 254079 | § 7.458.21 | § 4,333.51 | § 9,272.32 | § 59,916.15
206.3 Mobile Museum 2 b 5,000.00 [ $ - $ 5,000.00 | § - $ = $ =
207 Big Blue b 100.00 | § 10063 | § 0.63)] § 1,238.11
207.1|LHP & VEP
207.2 Living History Project $ 5,000.00 | $ 11031 | § 4,889.69 | § 6,256.69 | § 2,30998 | § 7,558.04
208 Virtual Education Project $ - b - ] - ] - 70000 | % -
209 Special Events 500.00 | $ - 4 500.00 560.00 25.00 | § -
210 Marketing (psners. Brociwiss, Socisl Meida, alz) 3,000.00 | § 2,691.35 308.65 2,338.00 1,612.00 525.00
211 Conferences 2,000.00 | $ = § 2,000.00 1,5665.52 580.21 658.74
212 Meetings b 1,000.00 | $ 52.65 | § 947.35 1,498.86 | § 558.05 | § 272.91
212.1|Professional Services
212.2 Grants 400.00 | $ - ] 400.00 | § - = $ 440.00
213 Legal/Accounting 1,700.00 | $ - 5 1,700.00 1,278.74 - -
214 Donations / Gifts 100.00 | $ 100.00 | § - 155.00 - -
215 Dues (chamber of Cammeres, sic.) b 1,000.00 | $ 12500 | § 875.00 95500 | § 47500 | 950.00
216 Merchandise § 1,000.00 - $ 1,000.00 | § 1,117.81 | § 553.64 | § =
217 Investments $  20,000.00 - $  20,000.00 | § - - b -
218 |Debt Service (MM1) $ & - $ - $ 65.00 - § 318.53
Lawrence House $ 10,000.00 - $ 10,000.00 | § -
TOTAL EXPENSES
BALANCE $ 28,737.87 $ 4883787 |S 4752424 | $  20,242.38
EST. to 2021 Transfer to 2020 | Transfer to 2019 | Transfer to 2018
Dedicated Accounts 2020 Budget | 2020 Income | 2020 Expense | 2020 Balance
Living History Project § 500000 | % - $ 11031 | § 4,889.69
Mobile Museum 1 10,000.00 3,970.25 2,540.79 11,429.46
Mobile Museum 2 5,000.00 - 5 - 5,000.00
General Account 23,100.00 2,502.80 4,517.08 21,085.72
Annual Dinner 13,000.00 - 5 - 13,000.00
Investments b 20,000.00 - 3 - 20,000.00
Lawrence House $ 10,000.00 | § - $ - 10,000.00
Total All Accounts 86,100.00 6,473.05 7.168.18
Previous Balance Brought Forward 48 837.87
Total All Accounts $ 5531092 | § 716818 | $§ 4814274




All EXPENSES BY CATEGORY 2020

All INCOME BY CATEGORY 2020

AMOUNT Acct# |[DESCRIPTION AMOUNT Acct # | DESCRIPTION
201 Administrative (supses, Pastege, Printing, =ic.) s 425.00 [101 |Membership Dues
$ - 201.1 NJ Corporate 5 750.00 [101.1_|Life Membership
B = 201.2 MNJ DMV 5 1,327.80 |102 Donations Less than 5500
5 = 201.3 Postage S - not used
5 93.39 | 2014 Printing 5 - not used
5 960.74 | 201.5 General Supplies ] - not used
202 Insurance 5 - not used
$ - 2021 Insurance Liability s - Donations Sponsorships $500 to $1000
$ - 2022 Insurance Directors & Officers s - not used
5 150.32 |203 Equipment jaudicnvides, Computsr, ste ) S - not used
5 - |204 Annual DiNnNer (pinner & ad Boak) 5 - not used
5 343.63 |205 Social Media Management 5 - not used
206 Maobile Museums 5 - not used
$ 254079 | 206.1 Mobile Museum 1 3 - not used
$ - 206.2 Mobile Museum 2 5 - 104 Doanations Grants Dedicated Funds
$ 100.63 206.3 Big Blue 5 - 104.1]  Living History Project
$ - |207 LHP & VEP s - 104.2| Virtual Education Project
110.31 207 .1 Living History Project 5 3,970.25 104.3] Mobile Museum 1
= 207.2 Virtual Education Project S - 104.4| Mobile Museum 2
- |208 Special Events s - 104.5| Big Blue
2,691.35 |209 Marketing sarmers, Srachures. Social Media, sac) 5 - 105 Annual Dinner imicets, sient sucice, ad Book)
- _|210 Conferences S - 106 Fundraising Events
52.65 |211 Meetings 5 - 107 Interest
- 212 Professional Services 5 - 108 Sale of Merchandise
= 2121 Grants 5 - 109 Other
= 212.2 Legal/Accounting 5 - not used
100.00 |213 Donations / Gifts 5 - 110 Debt Service
125.00 [214 DUES (Chamber of Commearss, eto) 5 - 111 |Lawrence House
- |215 Merchandise S 5,473.05
- 1216 Investments
- 217 Debt Service (MM1)
5 - 218 |Lawrence House
$ 7.268.81
Income check expense check
5 7,268.81 All EXPENSES BY CATEGORY 2019 S 6,473.05 All INCOME BY CATEGORY 2019
From Income and Expense 2019 5 5,473.05 from Income and Expense 2019

5 7,268.81

This should be zero

This should be zero




